
Amateur Advantage Tennis Classic 

at Indian Wells 

“Challenge the Best, Be the Best” 

 

History 

         Tennis originated in France as a game where players hit a ball back and forth with their hands. 

Racquets were introduced in the 16th century. However, the version that we are used to today was 

established in England during the late 19th century. Many of the rules in the sport have remained the same 

since the creation of “lawn tennis.” There have been a few changes due to improvements in technology, 

such as a challenge, which allows players to challenge a play, that they believe, has been called incorrectly. 

         Before the era of tennis that exists today, “professional promoters” controlled players in the 

professional circuit. These players were subject to play the matches and Pro Championships that their 

promoters scheduled them for even if it meant missing other matches. In many ways, this meant that for 

hundreds of years professional players had little to no control over their own careers. 

         However, in 1968, tennis entered the Open Era. Prior to this change only amateurs played in the 

Grand Slam tournaments. Professionals played in Championship tournaments and head to head matches. 

With the Open Era, the professionals were allowed to compete with the amateurs in the Grand Slam 

Tournaments. There are currently four major tournaments; Wimbledon, US Open, French Open, and 

Australian Open. If a player wins all four in the same year it is called a “grand slam.” 

 

Our Event 
The newest event in the world of tennis will be the Amateur Advantage Tennis Classic. This event 

will be two weekends of tennis competition in which up-and-coming, elite, amateur tennis stars play one 

another with an opportunity to win a chance to enter a professional ATP or WTA tennis event. A carefully 

selected group of distinct amateur tennis players will compete to see who will get the opportunity to face off 

against a retired tennis legend, which will be decided by a fan vote. These players will be known as the 

“legacy players.” The three players who will be voted on are former tennis greats Patrick Rafter, Pete 

Sampras and Andre Agassi on the men’s side and Anna Kournikova, Jennifer Capriati, and Lindsay 

Davenport on the women’s side.  

If the amateur champion wins that match, they move forward and play a current American 

professional the next weekend with a shot at a spot in a minor, professional tournament in which they could 

ultimately qualify for one of the grand slams (Wimbledon, Australian Open, French Open, US Open). The 

professional on the male side is American James Blake and on the women’s side is Christina McHale. 

These are two well-known American Tennis players who are both in the top 100 in the world rankings. The 

matches will be incentivized with a chance at the pro circuit for the amateurs and a charitable donation of 

$25,000 for the professionals. There will be three televised matches: amateur vs. amateur championships 

on the Tennis Channel, amateur champion vs. legacy players on ESPN 2, and winner of amateur/legacy vs. 

professional on ESPN. In addition, all of the amateur matches leading up to the televised events will be live-

streaming online on our website www.aatclassic.com.  

 

 

 



  

Schedule of Events 
The Amateur Advantage Tennis Classic will take place April 3rd through the 7th with a possible 

extension to the following weekend based on the amateur’s performance. The event will take place in 

Indian Wells, California at the Indian Wells Tennis Garden (The second largest tennis stadium in the 

world and a full-service tennis club). This location is already well established in the tennis community as the 

host of the BNP Paribas Open. It also allows for comfortable weather during the timing of our event that 

cannot be found in some of the popular courts in New York and New England. Our emphasis is on up and 

coming American tennis players so we wanted to restrict the location to the United States.  

 

 

DAY DATE Women’s 
Rounds 

 

Men’s 
Rounds 

STADIUM 
COURT 

OUTSIDE 
COURTS 

Wed 3-April Amateur Quarterfinals 
(best of 3 sets) 

Amateur Quarterfinals 
(best of 3 sets) 

Women 10:00 
Men 1:30 

Women 5:00 
Men 8:30  

Men 10:00 
Women 1:30 

Men 5:00 
Women 8:30 

Thur 4-April Amateur Semifinals Amateur Semifinals 
(best of 3 sets) 

Women 11:00 
Men 2:00 

Women 5:00 
Men 8:00 

 

 

 

Fri 5-April Amateur Finals Amateur Finals 
(best of 5 sets) 

Women 12:00 
Men 4:00 

 

 

Sat 6-April DAY OFF DAY OFF ------- ------- 

Sun 7-April Legacy Challenge 
(best of 3 sets) 

Legacy Challenge 
(best of 3 sets) 

Women 11:00 
 

Men 2:00 

 

 

Sat 13-April 
(conditional) 

Amateur/Legacy  
Men’s Champion  

versus 
 James Blake 
(best of 5 sets) 

Amateur/Legacy  
Women’s Champion 

versus 
 Christina McHale  

(best of 3 sets) 

Women 12:00 
 

 
Men 4:00  

 

 

 

 

 

Gameplay Logistics 
The tournament will feature 16 outstanding amateur tennis players, 8 women and 8 men. They will 

compete in a tournament style competition over the course of three days until only one man and one 

woman remain. We will take advantage of both the stadium courts and outside courts and rotate between 

men and women on each for the quarterfinals. The games will be playing simultaneously on both courts. 

Once we move on to the semifinals and finals the matches will take place on the stadium court only. The 

quarterfinals and semifinals will consist of the best of three sets, while the final amateur matches will be the 

best of five sets. 



 

After a day off, the finalist of the amateur tournament will play against the fan favorite legacy player. 

This is someone who is a retired tennis professional known for their successful tennis career. The legacy 

challenge will be the making or breaking point for these tennis amateurs. They will be able to test their skills 

in a best of three sets match. In order to be televised they will take place from early afternoon to late 

afternoon with the women playing first. 

 

If the amateur wins their game against the legacy, they will play against a tennis professional the 

following weekend. An amateur man will play against James Blake, while the woman will play against 

Christina McHale. 

 

Television Opportunities 

 

We plan to have three matches of our events on television: the amateur vs. amateur championship 

on the Tennis Channel; the amateur vs. legacy match on USA; and the amateur vs. pro match on ESPN 2 

and simulcast online at ESPN3.com. The Tennis Channel is always looking for programming to fill its 

around-the-clock dedication to tennis and the network will be excited to showcase potential men’s and 

women’s stars. Every match of the three day amateur tournament will be available online through our 

website and live-streaming but the men’s and women’s final will be picked up by the Tennis Channel and 

shown live.  

Before ESPN began broadcasting tennis the longtime home of the US and French Open was the 

USA Network. USA still shows tennis and was one of the first to begin broadcasting several events starting 

in 1984. The Masters Golf Tournament will be at the same week of our event so ESPN will be out of the 

question for that weekend. With that being said, ESPN has had a close connection with both men’s and 

women’s tennis for years and has recently re-committed themselves to a deal with both the ATP and the 

WTA through 2016. Typically ESPN shows events that they anticipate receiving less attention on their 

family of networks such as ESPN3.com, ESPN2, ESPN U, and ESPN News. After checking the schedule 

of sporting events during the weekend of the Amateur versus Pro event (which is conditional), and taking 

ESPN’s connection with tennis into consideration, it’s not unrealistic to think that ESPN2 would be willing 

to broadcast the matches live on Saturday afternoon.  

 

 

 

Sponsorships  
Microsoft Corporation (Presenting Sponsor) 

“Your Potential. Our Passion.” 

 

The title sponsor for our event will be Microsoft. Although the company has historically passed on 

sporting sponsorship opportunities- tennis, and more specifically our tournament, provides Microsoft with a 

unique opportunity to align with a global sport, market its video game sector through Xbox 360, Xbox 

Kinect, and our interactive live play center. We chose Microsoft for their commitment to excellence as one 

of the largest and most successful corporations in the world as well as their recent commitment to a newer, 

flashier and more modern advertising campaign. We believe the model for our event has the ability to be 

replicated in multiple countries and is thus large enough to attract a corporation like Microsoft who is very 



dedicated to consistency and interconnectedness across the near 200 countries that they operate in. The 

word “potential” in Microsoft’s current slogan also aligns closely with what our event is all about: up-and-

coming, potential superstars competing against past and present professionals.  

 

Secondary Sponsors:  
 

Audi (Official Car of the AATC) 

“Luxury Has Progressed” 

 

In Audi’s most recent advertising campaign they have focused on establishing themselves as the 

new brand of luxury:  the new challenging the old. This theme fits right in with our event.  

 

Tag Heuer (Official Timekeeper of the AATC) 

“What are you made of?” 

 

To continue the theme of flashier and fresh TagHeur was chosen as our official timekeeper. 

Although it has been around since 1860 the brand has been more recently associated with young, 

provocative athletes (i.e. Tiger Woods and Maria Sharapova) and is much sleeker than a brand like Rolex 

might be perceived. 

 

Mio Energy (Official Liquid Water Enhancer of the AATC) 

“Shake Things Up” 

 

Mio Energy burst onto the scene recently with the idea of enhancing water with a jolt of flavor and 

energy. Their advertising slogan “shake things up” directly aligns with our tournament identity. 

 

Wells Fargo (Official Bank of the AATC) 

“Together, We’ll Go Far” 

 

Wells Fargo’s headquarters is based in San Francisco, California and it is the 4th largest bank in the 

United States. The recent merger with Wachovia has given a historically older company new life and the 

company’s presence in California is important.  

 

Gatorade (Official Sports Drink of the AATC) 

“Win from Within” and “Everything to Prove” 

 

Gatorade is synonymous with athletics and has typically sponsored only the most dynamic and elite 

young athletes over their 45+ year history. From Peyton Manning, Mia Hamm and Michael Jordan to 

Serena Williams, Jimmie Johnson and Derek Jeter, Gatorade has consistently supported the best up-and-

comers in sports.  

 

 

 



 

Branding  
 

 
 

 

 
 

 

 

 

 

 

 

 

 

 

 



Fashion Merchandising 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Non-Fashion Merchandising 

 
 

Leveraging Ideas 
          

XBOX Live Amateur Advantage 

         We plan on setting up stations at various tennis 

events where kids and adults can compete via videogame, 

powered by Microsoft’s XBOX Live gaming system with 

Kinect. This interactive play center will entice attendees to 

bring the whole family. The youth involvement goes right 

along with the theme of introducing young, fresh athletes. 
  

Legacy Voting  
         The involvement of a legacy player in this tournament is key. The legacy matches can 

determine the careers of any of these amateurs. To make our viewers more involved with the 

legacy matches, they will be allowed to vote on a selection of three retired tennis players as to who 



they would like to see come back to the court against a new, young player. The voting would be 

done through the event website and app. 

 

The Ball is in Your Court 
         We propose sending out some of our non-

fashion merchandise as advertising. By imprinting 

the name of the tournament and a QR code onto 

tennis balls, we gain the opportunity to send these 

balls out to various tennis clubs to get the word out 

about the event. The QR code, when scanned, 

would link to the event website.  
 

  

There’s An App for That 
         Also in line with the incorporation of 

technology into the event is the development 

of a mobile/tablet app. We would develop an 

easy to use app with information about the 

event, the daily match schedules, maps, and 

even hospitality recommendations. The app 

would also be another way for fans to vote for 

the legacy player of their choice.  
  
 



 
 

 


